While campaigning for a ballot proposition in the recent election (August 1, 2017), | believe
Liberty Lake mayor, Steve Peterson violated some sections of Title 42. Here are the statement
of facts as | understand them and my main concerns.

Newspaper Ad

A “Vote Yes on Proposition 1” ad was placed in the July 1 issue of the Liberty Lake Splash
newspaper (attached). | have concerns with this ad with the most concerning being the
misrepresentation of support for the proposition which came at the direction of Steve Peterson.

1. False Information

The add contains a list of names of those who support Propl. However, this list was taken from
a previous election ad from the prior year. After spot checking the names on the list it became
clear that these people were not asked if they actually supported this proposition. Some | spoke
to had not even read the new proposition at the time of this publication.

In short, this list contains many people who are not eligible to vote on the issue, many are city
employees or council members, some were not in support of this proposition, and all of the
names were used without prior permission.

2. Missing Information

The ad does not indicated who paid for this ad and where the money came from. After emails
and phone calls with The Splash, a city employee, and Mayor Peterson it became clear that
Steve Peterson had placed this ad.

On July 11, 2017, two weeks after the ad was published, a ballot committee was registered with
the PDC. This ballot committee, Friends of Town Square, lists only Stan Jochim as the
treasurer.

After asking for more information from Mr. Jochim (July 20), | was directed to the mayor’s office.
| was then told by a city employee that the committee is made up of Steve Peterson and | was
not given any more information about financing or other members besides Mayor Peterson and
Mr. Jochim.

3. Accountability and Transparency

Mayor Peterson called me directly on July 25 to see if he could answer my questions and
address my concerns. He indicated that he had placed the ad in a hurry and just used an ad
from last year. When asked if he would make this right before the election he responded that he
would personally apologize to anyone who was not happy that their names were used. My
response to this was that the issue is not personal.

There was a misrepresentation of facts to the public which may influence an election. | asked
him to share this with the community before the election and he said he couldn’t and that The
Splash was working on something to address it. Neither The Splash or the mayor seemed to
be concerned with misleading the public.

The August 1st issue (attached) of The Splash includes a new "Vote Yes" ad which had the
names removed and listed the ad was paid for by Friends of Town Square and an address.



However, the issue date is on the day of the election and there was no mention of retraction or
correction.

In summary, an ad with knowingly false information was placed to influence voters in an election
and was placed without the proper disclosures. Then, when asked to rectify this prior to the
election date there was no urgency, correction, or retraction.

My hope is that the Public Disclosure Commission will educate Mayor Peterson about the
seriousness of influencing voters with false information. If in the future a mistake is made; my
hope is that he will take it seriously and work to correct it immediately and disclose all required
information.
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Continued from page 8
for a community center/library.
In April 2008, only 3B percent
of ballots were @st for a $9.8
miillion project that would have
raised property tax by 37 cents
per £1,000 of assessed property
valuation. Last year's ond
featured a hike of 50 cents per
1,000,

Allen made it clear that the
topic of aguatics - while not part
an election appeal to woters
- iz still afloat. She said the
latest discussion has reframed
the term "aguatic fadlity” to
"municipal poel™ and has raised
the possibility of something maore
practical than last years project.
Taxpayer money, Allen zaid, has
not been brought up as a way to
pay for the project. City Coundil
has not committed any funds to
this point for 2 municipal pool.

"We have to look =t the
entire  playing  field,” said
&llen, referencing  upcomin

read projects and  propose
improvements to the Trailhead
golf course clubhouse. *The goal
with a pool weuld be net to go
to taxpayers, Any project would
have to fit ints ecur financing.
Right now, it's too early to say.

Find us on
Facebook!

:? fuh@[ﬂ

www.libertylakesplash.com

Pick up a
free copy of

*Q,_.mm

publication for the Valley,

aiffiers visual storytelling,
eye-catching ads and community
ovverage readers have come to nely
o This free newspaper i available
at more than 150 high-traffic places
around the Valley, induding the
fillowiing locations:

Bariows
Brothers Ofice Pirra

Casey Family Derstal

WEW (Turistian Brotfers Automotive
Eat Good Cale
Fieldhouse Pizes and Subs
(areerstons

Just Chillier' Froeen Fogqurt
D05 Dental
Liberty Lake City Hall
Liberty Lake Porial Building
NEW The BELL

True L agends Gnill

Tindsp Cafe and Coffee House

Walgreens
Washingion Trust Rank
Yoke's Fresh Markst

‘Wl yeou e i oy Thhes Cosrmomnt i yowr place of
business? Comfiact us o 143-TT52 or

Wick f‘TEFI'FJ;E*

PROPOSITON 1

TOWN SQUARE

AUGUST 1, 2011

SOME OF THE PROUD SUPPORTERS OF TOWN SQUARE

BT & Jolyrn Mg
Ed Barie
Jake Bray
Hathan B Shaun Browes
Tricia Morgan
Charis & Norma Petersen
Matn & Ay Rase
Trawis K Joy Melson
Hrearne Janes
Gram Bafus
Todd & Arave Beard
Paiul & Trasci Cartes
Michae| & Michelle Chartser
Tiher & Hris Gandner
Ml B Jubie Heckerman
Mike & Sarah Martin
Lan Martin
Bill & Kim MoGarry
lagie Mocre
(v & Laret Pier
Fark Panich
Tom Stanley
Lisa Wilson
Loiesd Vo Wolffract
Scott & Anja Hslop
Wayne & Shawns Weathers
Gary & Ellen Bemardo
Chris Arederson
Rick & Helli Gardner

Eamy and Eherl Baker

Dir. Tin & Gablry Casey
Mandy Desgroeilier

Pt & Mike Luthenkes ger
&y & Cwvey Mason
Cralie & Mernie Mathews

Jim and Mary Anne Frank Ealsy McHerny
Todd & Lesley Greiner Fameds Mogen
Ramdy B Rwonda Grinalds Ronitsert MAoone
Travis & Kirm Hadley Dhaaree Mursay
Darvid & Debibie Hirmetussgh Melilee & Wresting Northoutt
Tromd & Alison Laos Karl & Sarak Patchim
budi Coweens. Sieve & Charmaine Peterscn
Eric & Kathy Schaefer Joe Phippa
Farss Schredmilier Rioh & Mysti Rengau
Seve B Lisuia Wamgher Eendra Sherill
Hatry Wibres Andrew Saples
Babitry Wit Marnilyn Steen
Haty Allen Gary & Jemniler Tomlinges
Jim & o Auth Cirdy Tromel

Chris & Cindy Consiance
Goerdon & Lynn Diddens
Pat & Linda Dockeey
Biaire & Hristi Dodson

Mike E Shirkey Walsh
Lesilz and Mk Zlka
Bill & Mary Ellen Steen
Eandra Shemill

Soatt Drapsy Kien Shisrill

Dan & Shanna Durne Mary Sherrill

Lu Emivey Hathy Kuch

Lorraine Habsoison dles Alwarer
2tan and Karina Jochim Michael Koch

Cri% Haminshas Shatryl Hiosch
e & Batty Kennedy Christian Kach
John & Hirn Leawvell Matharee] Koch
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After considering several sites for the electric vehicle charging station, including
Pavilliom Park and the Trailhead f.nlr coaurse, the city of [ih'rr:.' Lake decided
on Town Sgquare Park for it accessibility and visibility.

CHARGE

Continued from page 13

result has been a steady procession
of gently used electric cars on the
market from the south.

"For lots of important reasons,
ZEVs have typically been sold
through lease agreements,” Dunne
said. "At the end of the lease term,
it's actually Bless expensive for
California residents to retumn their
leased car and get a new electric
car, rather than buy the one
they've been driving. The result is
a local excess of used electric cars.
The market has responded turning
used electric cars into the state’s
newest export.”

Dunne said he was sold on an EV
after purchasing a 2016 Subaru
Outback, recognized as the quasi-
official car of the Inland Northwest,
Last year's model featured a trip
mgnitor function as part of a nifty
navigation system. After a faw
months, Dunne noticed that most
of the trips he was taking amounted
to 30 miles or less.

"This Subaru  demonstrated
that hawing a car which had a
range of less than 200 miles on
a charge wouldn't be a significant
inconvenience,” Dunne said

Town said he can travel in his
Tesla to places like Sandpoint and
back on a single charge, The days

Phioto by Craig Howard

of EVs being characterized as “go
carts,” are gone, he says.

From gasfelectric hybrids to
fully electric cars, Town and his
fellow EV drivers seem to be part
of a tranmsportation transformation
that is more than a passing tremd.
The Department of Energy reports
that 3 percent of new wvehicle
sales worldwide are now of the
electric variety with the percentage
expected to reach 7 percent, or 6.6
millian, by 2020,

“When 1 bowght my car (used in
2010), 1I'd say only 10 percent of
people | talked bo knew about EVs,”
Town said. "Now, it's reversed, only
about 10 percent have never heard
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PROPOSITON 1

TOWN SOUARE

Connecting Our Community
for Year-Round Activity
Imagine The Possibilities

Movies
Music Concarts
Author Series

Ballroam Dance Club
Barbershop Chorus
Beading
eramics
Country Western Dance
Cooking Classes
Degital Photography
Fiased Glass Art
Leathersariong
Maker Space
Painting
Pottery
Cuilting
Scrapbooking
Silversmith & Lapsdary
Square Dancing
Staimed Glass
TAF Grandmas
Woodworking

Adventure Club
Antigue Car Club
Book (ub
Coin Chab
Computer Jub
Gardening Oubs
Genealagy Club
Irvestrnent Club
Kiwanis Club
Knitting Club
Licns Club
Moded Train
Off Road Olub
RC Car & Plane
Rotary Cluls
Singhes Club
Starganers Club

Backgamman
Brlge
Canasta
Chiess
Cribbage
Gaming
Pinachle
Fhutleboged
Banca

COMMUNITY
SERVICE

At in the: Pairk
Classnsoms
Cowmamunity Ausditorium
CPA Classes
Evenit Roams
Fallen Hera Circust Course
Farmners Market
Health Fair
INE Blood Devee
Libeairy
Birthday Party Space
Juice Bar
Commarcial KiteRaon

Heach Vodieyhall
Booe Ball
Crosgisst
Hilkding Clubs
Laram Diarts
Pickle Ball
Zumba
Ping-Pong! Table Tennis
Rounaning Club

 DONT FORGET TO VOTE BY AUGUST 1+

Paid for by Friends of Town Square, P.0. Box 174, Liberty Lake, WA 39019
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small amount each year but our
community will be stronger, more
connected and we will see a return
on our investment even greater
in the value that is placed on our
homes by having this wonderful

place to gather year -round.

Please take time to vote for our
future by supporting Town Square.
Just like the trails in 1999, Town
Square is in your hands now.
Charmaine Peterson
Liberty Lake

a Liberty Lake eatery? Before you clean your plate,
get your picture taken with your order and send it to
us. Include the place, order, cost and why you love it.
It's just one more way We can point one another to
all the best Liberty Lake offers.

U are Splash. E-mail editor@
libertylakesplash.com so we can share the
things that are important to you.
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WicK ENTERPRIZES

Fublishing House

*Honoring local communities and
encouraging citizen in volvemnent”

509-242-7752 | wwwi. libertylakesplash.com

Submitted materials.  Pyblishing House
Announcements, obituaries, letters to the editor and

story ideas are encouraged. Submit them in writing
to editor@libertylakesplash com. Submissions should
be received by the 15th of the month for best chance
of publication in the following month's Splash.

Subscriptions

Liberty Lake residents receive a complimentary copy
each month. Subscriptions for U.S. postal addresses
outside of the 99019 ZIP code cost 512 for 12 issues.
Send a check and subscription address to P.O. Box
363, Liberty Lake, WA 99019. Subscriptions must be
received by the 15th of the month in order for the
subscription to begin with the issue printed the end
of that month.

Correction policy

The Splash strives for accuracy in all content. Ermors
should be reported immediately to 242-7752 or by
email to editor@libertylakesplash.com. Confirmed
factual errors will be corrected on this page in the
issue following their discovery.

Advertising information

Display ad copy and camera-ready ads are due by
5 pm. on the 15th of the month for the following
month’s issue. Call 242-7752 for more information.

A R —
Inaccurate or deceptive advertising is never
knowingly accepted. Complaints about advertisers
should be made in writing to the Better Business
Bureau and to advertise@libertylakesplash.com. The
Splash is not responsible for the content of or claims
made in ads.

Copyright © 2016

All rights reserved. All contents of The Splash may
not be reproduced without written permission of the
publisher.



